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RAN-2308000106051008
T.Y.B.Com. (Sem. VI) Examination March - 2026

Marketing - VIII

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.

 Fill up strictly the above details on your answer book

(2)  Write to the point answers..

(3) Figures to the right indicate marks allotted to that question. 

Seat No.:

Student’s Signature

â.1.  V|„$L$dp„ S>hpb Ap‘p¡ (L$p¡C‘Z ‘p„Q)  10
 1. h‘fpiu hõsy“y„ hN}L$fZ S>Zphp¡.
 2. d|X$uhõsy rhj¡ ¿epg Ap‘p¡.
 3. AÖíesp (k¡hp“u gpnrZL$sp) rhi¡ ¿epg Ap‘p¡.
 4. N°plL$ õhuL$pf“u âq¾$ep“¡ Akf L$fsp ‘qfbmp¡“u epv$u Ap‘p¡.
 5. k¡hp A¡V$g¡ iy„?
 6. ip¡t‘N hõsy A¡V$g¡ iy„?
 7. “hu hõsy rhL$pk“p L$p¡C‘Z b¡ ‘X$L$pfp¡ S>Zphp¡.

â.2.  Ap¥^p¡rNL$ hõsy A¡V$g¡ iy„ h‘fpiu hõsy A“¡ Ap¥Ûp¡rNL$ hõsy hÃQ¡“p saphs rhi¡ rhõs©sdp„ 
  kdÅhp¡.  14 

A’hp

  h‘fpiu hõsy“u gpnrZL$spAp¡ rhi¡ rhõs©sdp„ QQp® L$fp¡. 14 
 

 
â.3. A. k¡hpL$ue dpL£$V$]N“y„ dlÐh kdÅhp¡.  07
 b. k¡hp bÅf“p rhL$pk“p L$pfZp¡ kdÅhp¡. 07

A’hp
  “hu hõsy rhL$pk“u Q¡g¡ÞÅ¡ kdÅhp¡. 14

â.4.  V|„$L$“p¢^ gMp¡ (L$p¡C‘Z ÓZ) 12
  1. hõsy V/S k¡hp
 2. hõsy“y„ h¥rhÝeL$pfZ
 3. N°plL$ õhuL$pf“u âq¾$ep
 4. k¡hp“u gpnrZL$spAp¡
 5. k¡hp dpL£$V$]N rdîZ
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ENGLISH VERSION
Q.1.	 	 Answer	following	questions	in	brief.	(any	five)		 	 10
  a.  Enlist classification of consumer goods.
 b.  What do you mean by capital items?
 c.  Define tangibility as a characteristic of service.
 d.  List down factors influencing adoption process.
 e.  Define service.
 f.  What do you mean by shopping goods?
 g.  Enlist any two challenges of new product development.
 
Q.2.  Define Industrial goods. Discuss the difference between industrial goods and 
  consumer goods in detail. 14

OR
Q.2.  Explain the characteristics of consumer goods in detail.  14

Q.3. a)  Explain importance of service marketing.  07
 b)  Discuss the reasons behind growth of service sector.  07

OR
Q.3.  Explain the challenges in new product development.  14

Q.4.  Write short notes: (Any Three)  12
 a.  Product v/s service
 b.  Product differentiation
 c.  Consumer adoption process
 d.  Characteristics of service

 e.  Service Marketing mix
 


